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Enabling Technologies
Frictionless Experiences
Voice Everywhere
Computer Vision
AR/VR/MR
Pervasive “Things” - loT
Robotics

Tech Modernization
Serverless Microservices
Purpose Built Databases
Machine Learning

Industry Data Lakes
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* Overall Equipment Effectiveness (OEE)
* Predictive maintenance
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Demand Chain

Workloads:
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« Consumer 360 - 2 ZE|
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Demand Chain

Workloads:
« OCIY =TV, Q14
- CO|X|2 0|01 - 24 0|C|of, 2H
« O[HMH2A (e-Commerce)
« Consumer 360 - 2 ZE|
« Direct to Consumer - 2tAE Ot Hi S
o 108 MH|A (Customer Service)

o M BM /XAl (Consumer Research)
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Demand Chain

Workloads:
« OCIY =TV, Q14
- C|X|€ 0|C[of - 24 D|C|0f, 2 HFY
« O|Z{MHA (e-Commerce)
« Consumer 360 - 2 ZE|
« Direct to Consumer - 2tAE Ot Hi S
o 108 MH|A (Customer Service)
o M BM /XAl (Consumer Research)
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Digital User Engagement
Solutions
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eCommerce and Direct to
Consumer Solutions
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Marketing & Media Analytics

Smart Products and Connected Consumer Solutions
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Performance Marketing

Intelligent Insights & Data Platform Solutions
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Put the customer first,

invent, and be patient ..

O fresh
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D) amazon echo
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COMIXOLOGY
Jeff Bezos

Founder and Chief Executive Officer, Amazon.com, Inc.
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Brand Website . eCommerce Alexa for Voice CRM and
& Mobile App Marketing Platform Shopping Loyalty

Hosting Automation Hosting

Content & ontent & . Amazon Polly,

Digital Asset AWS Amplify Dlgll:f‘al Atsset Smart Vending Transcribe,

Mgmt gm Translate

Predictive User Amazon Media eComm Lift and Shift eComm Next Gen Simple Email
Engagement Servi .
ervices Service
Partner and ISV Offerings Partner and ISV Offerings Partner and ISV Offerings
Marketing & Media Analytics Performance Marketing
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Amazon Pinpoint
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Data lakes &
profile storage

5;

Amazon S3
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Amazon DynamoDB

Segment, &
analyze users
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Messaging & Events & Build & connect Chatbots & Voice & loT
Automation predictions applications contact center
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AWS App Sync Amazon Lex
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No, I'd rather
o 9, rebook for the same Yes,
1 s ‘ = time tomorrow, is thank you!
N Ny that possible?

5 ®) (©

Hi Nikki Wolf,
| apologize that your
flight was cancelled.

| can rebook you for the

next available flight,
departing at 10pm, would
you like to book that now?

Yes, that flight is available
departing at 9:00 AM out of
San Francisco, arriving in
Seattle at 11:45 AM.

| can book you in seat 12C,
it's an aisle. Would you like
me to do that?
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No, I'd rather
rebook for the same Yes,
time tomorrow, is thank you!

that possible?
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Hi Nikki Wolf,

=0 | apologize that your
=S flight was cancelled.

| can rebook you for the
CRM ZHHIX S 0f Qk A|AE next available flight,

Yes, that flight is available
departing at 9:00 AM out of
San Francisco, arriving in
Seattle at 11:45 AM.

| can book you in seat 12C,
it's an aisle. Would you like
me to do that?

departing at 10pm, would
you like to book that now?
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Can | get a first class upgrade for my inconvenience?
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Audio
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Al Text

Processing Amazon API| Gateway

Amazon Amazon
Translate  Comprehend

C—=) Transcribed Websocket connection

Text

Agent Ul + Amazon Connect
Contact Control Panel

3)2819C

712l SAH

Customer Audio

ko Amazon Connect - Contact Flow

Start media _ @ Invoke AWS
streaming

Step 1 Step 2

Audio is
streamed/processed
Continue Flow

Amazon API Gateway Lambda function
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-
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Amazon Kinesis
Video Streams

Lambda function Lambda function Arazon Tianscrbe

Step 3 Step;¢ Realtime API

Amazon DynamoDB mazon
(Realtime transcribed text) (Audio files/call transcripts)
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Amazon Connect
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1-12 of 127 results for Table Subscriptions

Table Subscriptions
Daily Asin Acticity
Remedy

Associate Shipment Analysis (4

Computers & Internet

CS Customer Contacts (4
Refund Analysis

WBR

Click Stream

3P Reports & Site Metrics
Vendor Transactions
Financial Inventiry Analysis
Orders

Shipments

Fulifulment Centers (1
Glance Views
Contribution Profit
Promotion Transactions

Search Analysis

Avg. Customer Review
& Up
& Up
& Up

Browsing History ~

My Subscriptions

Report a search issue ™

D_MP

" MEDIA_ASINS

JKER

Daily U e

373 GB 12 GB daily append
in 17 minutes

v 218

Usually lo

W_FBA_MARKETPLACE_MERCH
ANT

by BO

Daily Urg

234 GB 2,7 GB upsert

6 minutes

v 139

Usually lo

My Clusters

Help

D_DAILY_BUYABLE_OFFER_LISTI
NGS

by BOOKER

Daily Update per region

92 TB 40 GB daily update

Usually Loads in 14 to 16 hours
iy v 562

D_DISTRIBUTOR_RETURNS
by BOOKER
Hourly update

252 GB 2GB daily update
Usually loads in 6 to 10 minutes
' sy v 237

D_DOI_REFERENCE_ATTRIBUTE

S

by BOOKER
All Access Dalily Upsert
72 GB 1 GB update

Usually loads in 1.5 hours

Hello, Jeff
Your Account ~ ary

Sort by Featured

156 GB 5 GB Da

Usually Loads in

561 GB 1 GB update

Usually loads in 4

D_DAILY_ITEM_RELATIONSHIPS
by B KER

Daily Update

707 GB

Usually loads in 4
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Structure that
supports rapid
growth and change
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Encoded behaviors that
facilitate innovative thinking

23 x|
Customer obsession,
hire builders, let them

build, support them
with a belief system

Small, empowered
teams that own
what they create
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* Digital Innovation Program:
‘Working backwards from
the customer’ ..

=2}
« DevOps and Micro-

service architecture

« Amazon's Culture of
Innovation ..

* Solutions Architecture,
Professional Service,
Technical support

e 175+ AWS Services
« AWS Partner Network ..

=X

* Machine Learning
Solutions Lab

* Machine Learning
Training Program ..
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v Think Big, Start Small, and Move Fast !!!
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